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Social media: From the obvious 



To the tools 

blogs 

Micro‐blogging 

RSS feeds and readers 

Social bookmarking 

Instant messaging 

Wikis 

Consumer review websites 

Social Network Sites 



And then picking up the tools 

SHARE informa;on 
and experiences with 
others 

LIVE updates and 
broadcast 
informa;on  

COMMUNICATE quickly 
and informally 

SHARE media and 
images 

ALWAYS on demand 

BUILD content 
with others –
collec;ve 
wisdom 

FIND relevant informa;on 
from trusted sources 

UPDATES with friends 



Living through the technology [hype] cycle  2010… 

hXp://www.gartner.com/   

Early publicity driving 
success / novelty 
value 

Interest waning. 
Investment dries 
up. Consumer 
experimenta;on 

Second‐and‐third‐
genera;on products. 
Benefit to enterprise. 
Consumer push for 
demand… 



  











hXp://www.jus;n.tv/  



‘Cumula;ve par;cipa;on’  
Clay Shirky talking at Ac0vate, 2010 



TV content as product   

•  Dictated by owned 
produc;on & distribu;on 

•  Centralised 
•  One‐way 
•  One‐size‐for‐all 
•  Control 

TV content as process 

•  Open – transparent 
•  Shared input & collabora;on 
•  Enabled by links 
•  Capitalise on networks 

New thoughts from inside the box 



New hoops  
•  Spread the content – 
because your audience will  
•  Encourage shares with 
friends  
•  Reflect audience views  
•  Monitor and mash 
•  Add value to collabora;ons 
– joined‐up thinking e.g. 
Xfactor / VERY.co.uk / ITV2 



end. 

THANK YOU. 


